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We are the JGA Group
Start an apprenticeship programme with us today

We are a Queen’s Award-winning training provider, judged to be 
“Outstanding” by Ofsted; priding ourselves on our high-quality and 
inclusive programmes. Our range of apprenticeship solutions for 
marketing and sales teams is one of the most comprehensive in 
the country. 

Organisations choose us because our coaches and tutors are 
not just teachers. They are industry professionals with extensive 
experience; experience which they regularly draw from to support, 
challenge and benefit apprentices.

Return on investment
Improve business performance from day one 

Our skills coaches and tutors are senior-level marketing 
professionals with a record of success who continue to work in 
consulting roles alongside their apprenticeship responsibilities. 
This ensures the Marketing/Communications Manager 
programme remains closely connected to the realities of the 
industry and able to address the most relevant topics, including 
Artificial Intelligence, ChatGPT, Corporate Social Responsibility 
and Accessibility. 

Each module is tailored to the employer’s priorities.  
Apprentices apply their learning directly within their 
organisation by analysing current practices and identifying 
opportunities for improvement. They put forward well-reasoned 
recommendations that deliver measurable impact and a clear 
return on investment from day one.

*Ref: apprenticeships.gov.uk

of employers said apprenticeships 
helped them develop skills relevant 
to their organisation*

Awards
West London Business Awards Best Education  
& Training Provider 2025 & 2023
AAC Creative and Design Apprenticeship 
Provider of the Year 2023
The Queen’s Award for Enterprise: Promoting 
Opportunity 2021 



Join us. You will be in good company...
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This programme develops aspiring or 
existing Marketing and/or Communications 
Managers into high-calibre employees who 
think strategically. It has a strong focus 
on end-to-end service delivery, aligning 
activities to organisational objectives and 
demonstrating value and impact. It also 
supports the development of leadership skills 
to facilitate successful team management and 
relationships with senior stakeholders.

Marketing/Communications 
Manager Apprenticeship 

Dedicated charity &  
public service stream

The programme has a dedicated stream 
for marketing and communications 
professionals working in public services, 
the third sector, charities and not-for-profit 
organisations. It is particularly well-suited  
to teams where aligning campaigns, 
messaging and stakeholder communications 
to mission and service delivery is critical to 
achieving impact.

My experience and knowledge have often 
been self-taught, which led me to doubt 
my abilities in an increasingly competitive 
environment. The apprenticeship helped me 
gain a nationally recognised qualification 
and gave me more confidence in my ability 
and knowledge of the marketing field. I 
particularly enjoyed learning the strategy 
behind conducting a successful marketing 
plan, the importance of a situation analysis, 
and how you can adapt your marketing mix 
to evolve with emerging trends.”

Lynsey Martinez,  
Marketing Manager Level 6 Apprentice 



Roles relevant to this  
apprenticeship include:

•  Marketing Managers

•  Communications Managers

•  Content and Campaign Managers

•  Digital Marketing Managers

•  Community Engagement Managers

•  Corporate Communications Managers

•  Brand Managers

Core benefits of the programme:

For the learner
   Peer-to-peer learning in small groups

   Improve ability to think critically

   Develop strategic marketing skills

   �Increase confidence to challenge the  
status quo

  � �Gain experience working with new and 
challenging stakeholders

  � �Boost creativity skills

For the employer
  � �Reward and support the continuous 

professional development of employees

  � �Fill team and organisational skills gaps

  � �Boost motivation levels for employees

  � ��Take advantage of cost-effective training

 

 

This programme is right for you if:

  � �You are an aspiring or existing Marketing 
and/or Communications Manager 

  � �You have access (or can be supported  
with access) to budgets, strategy 
conversations and senior stakeholders

  � �You have the full support of your line 
manager for the duration of the programme

  � �You have good planning and time 
management skills

  � �You are committed to a long-term  
learning programme
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Ref: apprenticeships.gov.uk

of employers said 
apprenticeships 
helped them improve 
productivity*

Marketing/Communications Manager Apprenticeship



Typical duration of course 
17 months (including 3 months for final 
assessment).

Course format
Monthly industry masterclasses, monthly 1-2-1 
online coaching sessions, online study materials 
and project work.

Time commitment
Approximately 20% of your working hours. 

Apprenticeship qualification level 
This is a level 6 apprenticeship which is 
equivalent to a degree.

Cost of training
Apprenticeship training is free to levy payers  
and the Government provides 95% funding 
for smaller organisations. The value of this 
apprenticeship training is £9,000. Learn more 
about government funding on the JGA website. 

Progression route
On completion of your apprenticeship you can 
opt to progress to complete the Diploma in 
Professional Marketing.

Professional awarding  
body recognition
This apprenticeship is designed to meet the 
requirements for registration as an Associate 
Member (ACIM) of the Chartered Institute 
of Marketing (CIM) and carries exemptions 
against the Diploma in Professional Marketing.
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It’s been a brilliant experience having  
Nikki undertake her level 6 apprenticeship.  
The experience has given Nikki so much 
knowledge and confidence to really come 
into her own in her Marketing Management 
position which has been a huge support  
to the department as the business 
continues to grow.”

Karen Clough, Group Marketing Director 
Conservatory Outlet

Marketing/Communications Manager Apprenticeship

https://www.jga-group.com/funding-for-apprenticeships/
https://www.jga-group.com/funding-for-apprenticeships/
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Apprenticeship Assessment

At the end of their apprenticeship, learners 
complete a final assessment. This includes:

A Project Showcase 
A report, presentation and interview based 
on an end-to-end marketing plan that the 
apprentice has developed in the assessment 
period.

A Professional Discussion (with the assessor) 
Much like an interview, this provides a platform 
for the apprentice to showcase their portfolio 
demonstrates the knowledge, skills and 
behaviours they have developed over the 
course of the apprenticeship.

Full details of the apprenticeship standard are 
available on the Skills England website.

Who can be an apprentice?

Apprenticeships provide a great opportunity to 
invigorate your workforce with fresh talent or 
to upskill your current employees with relevant 
industry training.

•  �Apprentices can be any age, including 
graduates.

•  �To be eligible they must be aged 16+ and  
have Maths and English GCSEs grades  
A*-C/9-4 or equivalent. 

•  �In the case of the Marketing/Communications 
Manager Apprenticeship role, we recommend 
that learners have access to strategic 
elements of the business, control a budget 
and have decision making opportunities 
around product/service design and delivery. 

Ref: apprenticeships.gov.uk

of employers said 
apprenticeships helped them 
develop skills relevant to 
their organisation

Marketing/Communications Manager Apprenticeship

https://skillsengland.education.gov.uk/apprenticeship-standards/st0612-v1-0
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17 month degree level programme
10 core modules, 4 project based modules plus preparation and assessment

Marketing/Communications Manager Apprenticeship

Brand management

Environment analysis to 
insight: traditional and 
digital approaches

Horizon scanning 
and brand  
management

Strategic planning

Segmentation, targeting  
and positioning

Developing a business 
case for change

Developing 
recommendations  
and justifying strategic 
decisions

Strategic management 
approaches

�Developing competitive 
advantage

Strategic Planning

�Using market research 
results to inform 
planning and activities

Simplifying complex 
data and presenting 
findings and 
recommendations to 
the organisation

Influence, negotiation 
and persuasion of key 
stakeholders to gain 
support

Business case

Business decision-
making and influence

Developing 
recommendations 
and justifying strategic 
decisions

�Introduction to 
audience/consumer

Stakeholder and public 
relations

Crisis communications 
and communications 
planning

Scenario planning, 
contingency planning, 
reputational impact 
and assessment

Marketing and 
communications 
planning

Live tutor led seminars for each module  
plus 1-2-1 coaching sessions

Support from neurodiversity specialist

Modules are mapped to the CIM level 6 
Professional Diploma in Marketing

Project planning
Project clarity 
framework

Risk & 
interdependencies

Environmental analysis

Data analysis

Consumer & 
organisational 
behaviour

Findings & 
recommendations

Monitor & control

Project learnings
Inquiry & research

Idea generation

Application

Project management

Collaboration & 
connection

Innovation

Data analysis

PROJECT
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17 month degree level programme
10 core modules, 4 project based modules plus preparation and assessment

Marketing/Communications Manager Apprenticeship

B2B versus B2C 
marketing & 
communications

Stakeholder and 
customer journey 
mapping

Marketing mix

Campaign planning

Digital toolbox

Consumer  
decision-making, 
scenario and 
contingency 
planning; 
reputational impact

Understand how 
value propositions are 
developed in line with 
an organisation’s values 
and core competencies

Develop a compelling 
narrative and value 
proposition to attract 
audiences, build trust 
and drive new business 
opportunities

Value 
propositions

Organisational resources 
and contribution 
to marketing and 
communications 
success

Marketing and 
communications 
effectiveness

The role of marketing 
and communications 
metrics in planning

Financial measures and 
control ratios

Critical success factors 
and KPIs

�Dashboards

Measuring and 
delivering return 
on investment

The role of product, 
customer and audience 
portfolio management 
in marketing and 
communications 
planning

Segmentation, targeting 
and positioning

Making strategic 
investment decisions 
for products, services 
and brands

Customer lifetime value

Portfolio and 
customer 
relationship 
management

PROJECT

Using the marketing mix 
to support the strategic 
planning process

Using the 
communications mix 
to support the strategic 
planning process

Alignment with the 
business plan and 
objectives

Marketing 
plan

The role of culture

�Outsourcing and 
offshoring​

�The role of metrics

�Decision making

Resource 
management

PROJECT

Consumer Decision-Making, Scenario and Contingency Planning; Reputational Impact
Marketing and Communications Planning
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17 month degree level programme
10 core modules, 4 project based modules plus preparation and assessment

Marketing/Communications Manager Apprenticeship

�The role of 
communications in 
service design and 
delivery

Characteristics of 
services

�The service marketing 
triangle

Service consumption 
and expectation 
management

Creating moments of 
truth

Service performance 
evaluation

Service failure and 
recovery

Service design, 
delivery and 
improvement

Service design and 
development

Assess potential 
business impact and 
risks

Leverage marketing 
communications

Service delivery

�Examine the role of data 
sources in strategic 
decision-making and 
identifying emerging 
trends

�Examine sources of 
information, digital 
research methods

The role of marketing in 
international research 
and assessment

�Innovation cultures and 
organisational growth

Radical versus 
incremental innovation

The role of artificial 
intelligence 

Emerging trends 
and themes

Managing product 
service and audience 
portfolios

International marketing

Applying the marketing 
mix

Applying segmentation, 
targeting and 
positioning

The role of brand in 
developing consumer 
tribes​ and loyalty

Case study

PROJECT

Business report writing 
skills

Advanced presentation 
skills

Professional dialogue 
skills

�Preparing for End Point 
Assessment

Demonstrating 
marketing 
leadership and 
preparation for 
final assessment

Work Based Project 
Showcase - project 
report and presentation 
with Q&A and 
professional discussion 
which showcases a 
work-based project for 
the development of a 
marketing plan

Professional Discussion 
- a 70 minute structured 
discussion between 
the apprentice and 
Independent Assessor

Apprenticeship 
Assessment

ASSESSMENT

3 MONTHS



Funding

How does the government  
funding work?
The government covers the majority if not  
all of the cost of training the apprentice. 
Government funding is available for anyone  
on an apprenticeship scheme. 
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This not only allows staff members to reach 
the next stage of their career development in 
a cost-effective way, but it also builds loyalty 
to the company and helps to make your team 
members feel wanted and supported. 

To receive the government  
funding for the scheme
Apprentices must complete a dedicated 
number of hours on learning activities during 
working hours. This is typically one day a week. 
They must have a contract of employment 
that covers the duration of the apprenticeship, 
including assessment.

Learn more about government funding here.

It is not just available for new staff, it can 
also be used to enhance the skills of your  
existing team.

Get in touch
The Marketing/Communications 
Manager Apprenticeship is an effective 
way to grow and develop members of 
your marketing and communications 
team whilst improving retention and 
motivation. 

For guidance and support on any  
aspect of apprenticeships (including 
funding) contact us today:

sales@jga-group.co.uk
020 8426 2666

jga-group.com

Marketing/Communications Manager Apprenticeship

https://www.gov.uk/employing-an-apprentice/get-funding
mailto:sales%40jga-group.co.uk?subject=
https://jga-group.com/marketing-communications-manager-apprenticeship

