
Content Creator Apprenticeship Level 3
17 month programme

This engaging, personalised programme, ideal
for entry-level team members, is led by a
passionate content creator. By the end, the
apprentice will be able to competently develop
and create content for use across a variety of
media, including digital, social media, video,
broadcast and print.

The apprentice will understand how to work to
a customer brief, research, prepare and
develop messaging to maximise audience
engagement, while capturing the strategy and
objectives of the brand and the needs of the
customer they are representing.

This apprenticeship is popular with creative
teams in large organisations, government,
creative agencies and the media sector.

We are delighted that JGA’s clients for this
apprenticeship range from the giant housing
charity Peabody Trust to the specialist video
production experts Ginger Video.

The apprenticeship is delivered over 17 months,
with learning shaped by a full skills gap analysis.
It includes a blend of live remote seminars,
high-quality coaching from a content
production expert and tailored learning
resources to support the development of
effective junior team members. The programme
covers sales and segmentation, websites,
branding and social media, animation, scripts
and storyboards, SEO and pay-per-click,
pitching and presentation including video,
planning, workflow and proposals, email
marketing, data and evaluation, budgeting and
marketing, photography, asset management
and legal considerations, and copywriting.

The training is supported by regular mini-projects
which take newly learned knowledge and put it
into practice in the workplace, thereby generating
value for the employer and work product for the
assessment.

Interested in the Content Creator apprenticeship? 
Get in touch.

Scan the QR code or contact the team via
sales@jga-group.co.uk or 020 8426 2666

The JGA Group’s structure to the
apprenticeship learning journey has been
well planned and laid out. The lesson content
is professionally delivered and outputs meet
the scope of the apprentice’s job role.”

Manager
Perry’s Motor Sales
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Branding and social
media

Branding and brand
management

Creating on brand copy

Tools, channels and
platforms

Social media strategies

Pitfalls

Websites

How websites work

File types and formats

Tools and software for
creating websites

Storing content for websites

Sales and
segmentation

Segmentation and
understanding your
customers

Demographics

Research and data

Small group interactive
seminars and round tables

Regular coaching by
experienced content
creation practitioner

Comprehensive support for
both apprentices and line
managers

Resources provided 
for mental health and well-
being

Support from neurodiversity
specialist

MODULE ONE MODULE TWO MODULE THREE
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MODULE FIVE MODULE SIX MODULE SEVEN MODULE EIGHT

SEO and
pay per click

Pitching, 
presentation 
and video

Planning, 
workflow
and proposals

Email marketing,
data and 
evaluation

Negotiating and
trading effectively 

Understanding and
managing emotions 

Content and
campaign planning
(including briefs
and workflow)

Costs and
budgeting

Writing proposals

Media planning and
buying

Presenting your
ideas

Creating and
pitching a campaign

Creating and editing
video

What is SEO

Keywords and
keyword research

 

Optimising your
content

Paid search and
display campaigns

MODULE FOUR

Animation, scripts
and storyboards

Using animation in
content creation

Creating storyboards

Scriptwriting
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MODULE TEN MODULE ELEVEN ASSESSMENT PREP ASSESSMENT

Photography, 
asset management
and legal

Copywriting Assessment
preparation

Report writing

Pitch and
presentation
practice

Copywriting

Tone of voice

Proof reading

Taking photographs

Digital Asset
Management

Photo management
and editing 

Data protection

Copyright, intellectual
property and other
legal issues

MODULE NINE

Budgeting and 
marketing

Content and
marketing budgets

Competitor analysis
and research

How to promote
yourself as a content
creator

End point
assessment

Project or
campaign
evaluation report,
presentation and
questions

Structured
discussion with an
independent
assessor based on
a portfolio of
evidence


